Company Profile

eMoBi co,.Ltd

Next generation smart-city mobility service

https://www.yvoutube.com/watch?v=bcoTQ7jytv4d&t=25s
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Mission
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Create clean and acceSS|bIe Smart-Cities.
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No difficulty of mobility anymore
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market environment

Crowded&Expensive parking Narrow&Stressful roads
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market environment

Mobility Extensions

Transit
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Among various travel Robotari Y —
scenarios, 80% are travels of 3 e il ! LEV 500 Ibs
miles or less — i

L

80% Car’

—

For a trip of about 3 miles,
a trip on an EV trike is
sufficient. EV cars have a
high energy consumption
rate

e

EV (Electric Car / Truck) - 5,000 Ibs
100 kWh battery {1000 bbs)
14 miles per kWh




Company Profile

Product

Three-Seater Small EV

standard driver's license, no helmet required

@ usability Intuitive usability with bar-handle

High stability with 3 wheels

marketing Fun to Drive !

Efficiency Cost, Energy, Space efficient
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Small EV rental service shared by

tourists and daily-user

((inbound) travelers ’ Y41 %?
......... | Parking space
Transfer to eMoBi ., e provided

(city center/front of stations)
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Business model

Sharing compact mobility by tourist and residents
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Rent fee parking fee

(Inbound) ) Businesses

with parking spaces
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Tourists mobility Replace 10% of domestic full-sized Replace 2wheelers family car

Without worries of parking car market as a "Second Car” in SEA market
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NEXT !
Technology

Unmanned Unmanned
dispatch - \\ turnaround
O | eeswvasnaning > SRR
Ride on anywhere Ride off at the destination

Automated driving on public roads
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Market Potential

Cities where tourism demand is more than 5 million people per year

etk APE RED

and the car functions as a complement to public transportation. .
ME LE EREE EIF EX 83 =G
- with subways or trams

: _ . (BALI Sanur, Siem Reap)
- with a car ownership rate of 0.35 or more per capita

YERALYTAM YERALYSOM (Share of Market)
inbound tourists $400Mqall Japan) $ 30M
Mobile
market ) _
within Skom domestic tourists $1.3B(all Japan) $O 1B
range
Family use $15B(All japan) $6B
SEA two wheelers
market $13B SBB -



2021 2022 2023 2024 2025 2026 2027 | YERALYSOM

finbound tourists \

100,u|  700u $300

domestic tourists 20 q‘nits 60 units 100 units

9 ’ Rental|

$0.1B

=

/ Imported from Chinese factory / 'EBU
i S e, parts parts

Many mass production
quality problems
T~ D KD
Mass pro
In-house priginal

»

|
. 7 |
/We decided to open up a new factory . / 7/ Development/ I
|

4 Family use $gB )

Currently, it cannot be sold because
SEA two wheelers| | it does not conform to safety $3B
market
| Standards of Japan. —
_ Lsale | . . . y
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