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SENSORY Al PLATFORM
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Al-Nose: Detection of Liver Cancer from breath (Research)
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* Al-Nose for Detection and Discrimination of Exhaled Breath of Hepatocellular Carcinoma Patients



GLOBAL MARKET

SIZE
@ FoodTech

$10  S65 $110 ® o

@ GreenTech
@ PropTech

SOM  SAM oy (G et

BILLION BILLION

e Air quality & industrial odor by 2030,
monitoring. growing at a CAGR

* Healthcare breath analysis of 10-15%.
market.

* Food & Beverage quality
control.
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SENSORY-AS-A-SERVICE

Revenue Model

Testing  Subscription Sensory Sensory Agentic Al
Service Foundation Market Place

Model (SFM)
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Wandee
Wattanakrit
CEO

B.Sc. & M.Sc. Mannheim, Germany

10 years+ in Energy, Packaging, Chemical,

Westinghnuse

Trading Business
oy

©IscG

Dr.Treenet
Tepudom
CO0

Al, 10T, Sensor Specialist

BETAGRO  K<Startup

Technical
University
of Munich

Dr.Teerakiat
Kerdchen
clo

= Top 2% World Scientist
ranked by Stanford University

B universitat
M innsbruck

Phattananat
Wongwan
CGO

= B.Com. Commercial Law, New

Zealand
=  Ex-PD of Startup Accelerator
=  Ex-Business Owner with
successful exit

Dr.Satetha
Siyang
CTO

Al, loT, Sensor Specialist

# MIT REAP
Regional Entrepreneurship
Acceleration Program

© o%

I Startup SMART FARM (THAILAND)

Parinya
Wongpetkao
CFO

= M.Sc. International Banking &

Finance, UK
= |nvestment banker
= Finance Lecturer
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